




Fresh develops innovative products of superior quality for your 

personal hygiene and happiness. Fresh brand, which o�ers “top 

quality” products in all product categories such as toilet paper, 

towels, paper cloths, napkins, and facial tissues.

In addition to its dedicated customer satisfaction e�orts,

Fresh also supports sustainable forestry management policies. 

We procure 100% of our cellulose from certified suppliers who 

can prove that their wood pulp derives from sustainably 

managed forests.

Fresh's ongoing commitment and mission is to bring consumers 

the most innovative tissue paper products on the market.
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Logo Anatomy (Flat)
The position and proportions of the logo 
are strictly fixed.
They must not be changed or redrawn 
for any reason.



Logo Anatomy (3D)
The position and proportions of the logo are strictly fixed.

They must not be changed or redrawn for any reason.
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Logo and Slogan compositions
Use these  options as main part of a 
composition on
Big Layouts (e.g. poster, billboards, 
packaging, etc.

against gradient
background

against solid
background



Minimal Logo size
Here is the minimum logo size. Please avoid 
reducing it further, or it will be illegible. 71 mm / 202 px 56 mm / 159 px



Use of Logo on
complex backgrounds
When using against gradient or heavy 
pattern backgrounds, the 3D logo must 
be used for higher legibility. Against 
simple pattern backgrounds, golden or 
appropriate gradient can be adapted.



Incorrect
Background Usage
In order to preserve the integrity of the logo, 
please avoid backfground executions which 
misuse, amend, or trivialize the identity. 
Here are some examples of what not to do. 



Incorrect Usage (Flat)
In order to preserve the integrity of the flat 
logo, please avoid executions which misuse, 
amend, or trivialize the identity. 
Here are some examples of what not to do. 

fresh

do not deform the logo do not change
the proportions

do not change the distance do not change the font

do not apply a drop shadow do not move any parts
of the logo



do not deform the logo do not change
the proportions

do not change the distance do not change the font

do not increase the thickness do not tilt the logo

Incorrect Usage (3D)
In order to preserve the integrity of the 3D 
logo, please avoid executions which misuse, 
amend, or trivialize the identity. 
Here are some examples of what not to do. 
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PRIMARY TYPEFACE -  Addington Font Family

Addington is a serif font and to be used in some text with few characters, 

headings or to create “art” for the designs. 
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a  b  c  d  e  f  h  i
j  k  l  m  n  o  p  q
r  s  t  u  v  w  x  y  z
1  2  3  4  5  6  7  8  9  0

SECONDARY TYPEFACE -  Visby Font Family 

Visby font is sans serif and is optimal when it is necessary to use letters in small areas 

such as when designing body copy paragraphs (not below 6 pts.), buttons, links...
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Changing
the way
you freshen
your space.

Your
everyday
go-to
freshness!
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Behind the product
FUNCTION
& QUALITIES


